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WHAT WE LEARNED
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WHAT WE LEARNED
(Figure 2). Respondents who had
lost their jobs as a result of the
pandemic were likelier to report
increased engagement in gardening, relaxing socially, walking, and wildlife watching. Urban
residents were likelier to report
increased walking while rural
respondents were likelier to re-

port increased wildlife watching.

IMPORTANT CONSIDERATION #1

Figure 1. Levels of self-reported engagement in outdoor activity in May
2020 relative to the same time period in 2019

Some people also reported decreased engagement in all surveyed activities (Figure 1). For
example, one older respondent

felt limited in where they could
go to experience nature because
of increased risk to someone
their age:

“Since the pandemic began, I
pace up and down my street
when most families are eating or
walk in the bike lanes in full traffic, trying to avoid crowds of people not wearing masks. Other
than what I see from my front
windows or when I find space to
wander around outside, I've been
mostly cut off from ‘experiencing
nature’ during this pandemic.”

Figure 2. Likelihood of reporting increased engagement in the most common
outdoor activities we surveyed. For example, the top bar can be read as "female
respondents were roughly 1.7 times likelier to report increased gardening than
male respondents.”
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WHAT WE LEARNED
VALUES FROM NATURE
INCREASED IN IMPORTANCE AND
GROUPED TOGETHER DURING THE
PANDEMIC
Respondents rated and ranked 13
benefits from nature during the
pandemic and nearly half highlighted the increased importance

of nature as a source of mental
wellbeing (n > 1,909). In participant rankings, mental wellbeing
was often grouped with related

Figure 3. Values from nature that participants ranked as more important during
the pandemic, organized into groups generated by the factor analysis statistical
method, which identified values that were often ranked together.
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This “Nurture and Recreation”

“[Nature is] more meaningful
during COVID 19 as I really appreciate now more than ever that I
grew up on a farm, learned to
hunt, fish, trap, garden and forage. It’s much more meaningful
to learn more about your food

than it is to enter a grocery store
and buy something wrapped in
plastic.”
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Better understanding and elevating non-majority perspectives
of nature’s importance during
the pandemic should be a focus
of future research.
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(Figure 4) recruited through Front
Porch Forum (FPF) and outreach by
23 NGOs and government agencies
Characteristic

Sample

U.S. Census

54.7 years

50.5 years

Female

63.2% (2,013)

50.7%

Male

35.8% (1,139)

49.3%

Mean age
Gender

Non-binary

1.0% (32)

Race
White
All other identities

91.6% (2,936)

94.3%

4.3% (138)

5.2%

Figure 4. Darker
blues indicate
zip codes with
more respondents
and gray indicates
zip codes with no respondents. Labels are
the last three digits of
each zip code.
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